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EyROPHOmTOP INTERNATION A.L 

MEGATREND 

FRAMEWORK 

We have identified 20 of the most influentiel megeitrends set to shape the 
world thro jgh 2030 and will provide in-depth thought leadership on the 

8 mtggatrerids with the furthest-reaching impact on industries and consumers. 

DRIVERS 

MEGATRENDS 



_ Smart Cites end Smart Flomes 

Striving for Authenticity 

Shifting Economic Power 

\ Healthy Living 

Shifting Market Frontier; 

Technology 

\ Sharing Economy 

Searching for Simplicity 

\ Generation Gaps 

Connected Consumers 

Population Change 

\ 1 Experience More 

Multicultural ism 

Environmental Shifts 
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Personalisation 
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1 Premlumlsation 

New Ways of working 
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/ Buying Time 

Middle Class Retreat 


/ Ci rc u la r Econo my 

Changirig Family Dynamics 


Ethical Living 

Shopping Reinvented 
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■ Euromonitor 
International’s 
team of economic, 
consumer, and 
industry trend 
experts have 
identified the 20 
most influential 
megatrends 
shaping consumer 
markets. 

■ A megatrend 
framework 
enables better 
identification of 
new emerging 
trends, while also 
monitoring the 
more established 
long-term 
megatrends 
shaping the world. 
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Shifting economic power remains the core driver of changes 


■ Shifting economic power remains the core driver of changes in the 
Shifting Market Frontiers megatrend. The often overlooked tipping 
point of this trend was in 2008, when emerging markets overtook 
developed countries for the first time in their contribution to world 
GDP in PPP terms. Shifting economic power is especially evident 
in Asia, with the region set to become the world’s largest economic 
region over the next decade, with China leading the way. Africa is 
another fast-developing region offering good future growth 
opportunities, as 13 out of the 20 fastest-growing economies by 
2030 are expected to be in Africa. 

■ Population change is another key driver of changes, and highly 
correlates with shifting economic power. Thanks to a rapidly 
growing population, Asia is forecast to become the largest 
consumer market. This trend is especially evident in China, as 
population growth in the country’s mid-size cities drives economic 
shifts. 

■ Environmental pressures are driving significant changes in global 
economic structure. Growing demand for natural resources creates 
a demand and supply mismatch, while at the same time countries 
are facing an urgent need to move to greener energy to cut 
pollution. Global warming is also opening up new resources in the 
Arctic, yet at the same time geopolitical tensions rise. 



DRIVERS 

Shifting Economic Power 

Population Change 

Environmental Shifts 
and Pressures 

Technology 

Changing Values 
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Re-examining the key trends driving Shifting Market Frontiers 


Five Forces Driving the Megatrend 




SHIFTING 

ECONOMIC 

POWER 


ENVIRONMENTAL 
SHIFTS AND 
PRESSURES 


Asian 

Century 



China’s Mid¬ 
size Cities 
Boom 


Africa Rising 



Virtual 

Reality 


Arctic 

r ^ 

■ Space 

Opening 

1 Economy 


■ In reviewing how the key trends associated with the 
Shifting Market Frontiers played out over the last 12 
months, we see increasing interest from 
multinational companies in new emerging markets. 
The rising importance of emerging markets in the 
global economic structure, and fears over advanced 
economy stagnation, drive increasing interest in 
frontier markets. Euromonitor predicts that this trend 
will continue, with emerging and developing 
countries accounting for two-thirds of global output 
by 2030. There will be six emerging markets in the 
world’s 10 largest economies in 2030. 

■ Over the last 12 months the virtual reality megatrend 
became more important. Virtual reality tools became 
an integral part of technology that is used by 
manufacturers, retailers and other consumer 
industries. Moreover, virtual reality is increasingly 
supplemented by additional software or artificial 
intelligence tools. 

■ Arctic opening became more obsolete as a 
standalone trend. The geopolitical dimension plays 
an increasingly important role in the region, and 
hinders development of new economic or tourism 
trends. 
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Asian Century has evolved beyond a single megatrend 


Evolution of Asian Century Megatrend 


SHIFTING 

ECONOMIC 

POWER 


POPULATION 

CHANGE 


CHANGING 

VALUES 



China on the rise 


New emerging 
frontiers 


■ Asia is set to become the dominant economic 
power by 2030 thanks to population growth, an 
expanding base of middle class consumers, and 
economic growth. 

■ However, Asia remains a diverse region with 
significant differences in economic structure, 
consumer income and consumption patterns 
across Asian countries. 

■ Increasing disparity between Asian countries 
drives evolution of the Asian Century megatrend. 
Generally, the megatrend could be divided into 
two sub-trends, indicating the continuing 
emergence of China, and new emerging frontier 
markets. 

■ The latter trend is particularly interesting, and is 
expected to drive the most significant changes by 
2030. As consumer markets in mature economies 
are saturated, and companies witness more 
intense competition in China, new emerging 
markets in Asia Pacific attract attention. Rapid 
consumer income growth and the expanding 
middle class in these countries drive both 
consumer and B2B demand, as investments and 
manufacturing output growth accelerate. 
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New emerging frontiers in Asia Pacific 


■ Given the vast potential in terms of population 
and economic growth, Asia is set to become a 
backbone of the world’s economy. The region 
is to evolve as the global leader in production 
with 50% of the world’s production output 
originating in the region by 2025. 

■ In 2030, Asia is expected to account for over 
one-third of global consumer expenditure. 

China and India are forecast to account for the 
lion’s share of consumption growth, 
nevertheless new emerging frontiers in Asia 
Pacific may provide better growth opportunities. 

■ Countries with vast disposable income growth 
potential, such as Pakistan, Bangladesh, the 
Philippines, Myanmar or Cambodia, are 
expected to provide most new growth 
opportunities for multinational companies. For 
example, the total number of middle class 
consumers in the aforementioned countries is 
forecast to expand by 14.3 million by 2030. To 
add, relatively low current income levels result 
in weak competition in consumer markets, as a 
relatively low number of companies are 
present. 
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Disposable Income Growth in Asia Pacific, 
2018-30 

12% 

10% 

8% 

6% 

4% 

2 % 

0% 

0 1,000 2,000 3,000 4,000 5,000 6,000 7,000 

Disposable Income per Capita, USD, 2018 


UZ/^* 

[ TM 



\ 




, ♦ 

1 ^ 

BG 

^ ▲ .AO ^ DU 



CN 


1 MN 

IN^5 

▲ \/M 




♦ 

1 V l\ 

1 CB 

AJ4 

KA 

TH 

MY 


1 

\ 

^ KK 


/ 

^ / 

♦ 

KK 


Countries with vast demand growth potential 




Source: UZ-Uzbekistan, TM- Turkmenistan, BG- Bangladesh, MN- Myanmar, IN- 
India, AO- Laos, PH- Philippines, ID- Indonesia, VN- Vietnam, CB- Cambodia, AJ- 
Azerbaijan, PK- Pakistan KA- Sri Lanka, TH- Thailand, MY- Malaysia, CN- China, 
KK- Kazakhstan 
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Case study: Starbucks targets Myanmar for ASEAN growth 



STARBUCKS COFFEE 


■ In 2018 Starbucks announced that it will open its first 
coffee shop in Myanmar’s economic capital, Yangon. 

■ The US-based coffee company first set its sight on 
Myanmar in 2013 as part of the plan to expand in 
Asia, and waited for a good opportunity to enter the 
market. 

■ Rising consumer incomes and an expanding middle 
class in Myanmar provide good growth opportunities 
for take-away coffee, with several Asian and 
Australian coffee chains already present in the 
country. 


■ However, Starbucks beat foreign competition as it 
managed to enter Myanmar’s market before UK 
competitor Costa Coffee. 

■ Overall, Starbucks plans further expansion in 
ASEAN member states. As of 2018, the company 
was present in all ASEAN markets except Laos. 
Good economic growth opportunities, urbanisation 
and a rising class of young professionals makes 
ASEAN an attractive region for take-away coffee 
companies. 
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Evolution of virtual reality megatrend 




Virtual Reality 


Artificial Intelligence, 
Software tools 


■ Virtual Reality (VR) is the generation of completely 
digital worlds that are accessed via an immersive 
headset and occasionally hand controllers. VR 
allows the user to explore these settings while 
remaining in one place in the real world. 

■ Companies are working on developing the 
technology to make it more affordable. Currently 
the largest technology companies, including 
Apple, Google, IBM or Microsoft, are investing into 
VR products. As the market develops, consumer 
companies should start thinking about how they 
can use it to their advantage. 

■ Brands can use VR as a new medium for 
marketing and put people in desired environments 
or give experiences beyond real life. In addition, 
VR can help improve the customer experience 
when purchasing home improvements or 
accessories, as all the items can be virtually fitted 
on. 

■ VR can also be integrated with artificial 
intelligence tools. By analysing customer 
behaviour in virtual reality, companies can better 
understand purchasing patterns and offer 
customised product options for consumers. 
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Case study: L’Oreal uses augmented reality tools in stores 



■ Cosmetics company L’Oreal is one of the pioneers 
among beauty and fashion companies in virtual 
reality tools. The company allows customers to 
virtually try lipsticks or nail polishes thanks to 
augmented reality technology. 

■ Customers can download Nail Genius or Makeup 
Genius apps that allow consumers to use their 
smartphone cameras to take pictures of themselves 
and apply virtual L’Oreal products to the image. 
Moreover, the app allows users to view personal 
appearance of the products from different angles, 
creating a real-life effect. 


■ The company claims that the app was downloaded 
35 million times, and resulted in an improved 
customer experience, engagement and loyalty. 

■ Many customers have a problem visualising how 
products will appear on their own skin or nails. 
Augmented reality tools can provide the required 
assistance, and in turn improve the customer 
shopping experience and satisfaction. 

■ Secondly, augmented reality tools can help save 
time for consumers, as hundreds of new looks can 
be tried in a matter of minutes. 


© Euromonitor International 


SHIFTING MARKET FRONTIERS: STATE OF PLAY 2019 


PASSPORT 9 



SHIFTING MARKET FRONTIERS: STATE OF PLAY 2019 


What’s next for Shifting Market Frontiers? 


■ The Shifting Market Frontiers megatrend is set to 
prevail, driven by economic, population, 
technological and environmental changes. Its is 
likely that broader trends will split into narrower 
sub-trends due to fast changes in emerging 
markets, and the rise of new technologies. 

■ Asian Century is forecast to be the core 
megatrend. Over the next decade, Asia is set to 
become the backbone of the global economy, 
driven by fast population growth and rising 
incomes. Businesses willing to maintain future 
growth are already taking action, and approach 
Asian frontier markets with innovative strategies 
and sensitivity to local communities and the 
environment. Moreover, with the rise of local 
business in frontier markets, foreign companies will 
face increasing global competition. 

■ Technology is also expected to open new markets 
and create new business opportunities for 
companies. Tools such as virtual reality or artificial 
intelligence become an integral part of business in 
all economic segments, and are predicted to drive 
revenue, productivity and efficiency growth. 
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This research from Euromonitor internationai is part of a giobai 
strategic inteiiigence system that offers a compiete picture of the 
commerciai environment. Aiso avaiiabie from Euromonitor 
internationai: 


Giobai Briefings 

Timely, relevant insight published every month on the state of the 
market, emerging trends and pressing industry issues. 

interactive Statisticai Database 

Complete market analysis at a level of detail beyond any other source. 
Market sizes, market shares, distribution channels and forecasts. 

Strategy Briefings 

Executive debate on the global trends changing the consumer markets 
of the future. 

Giobai Company Profiies 

The competitive positioning and strategic direction of leading 
companies including uniquely sector-specific sales and share data. 

Country Market insight Reports 

The key drivers influencing the industry in each country; 
comprehensive coverage of supply-side and demand trends and how 
they shape future outlook. 


Learn More 

To find out more about Euromonitor 
International's complete range of 
business intelligence on industries, 
countries and consumers please 
visit www.euromonitor.com or 
contact your local Euromonitor 
International office: 

Bangalore +91 (80) 67740500 
Cape Town +27 21 524 3000 
Chicago+1 312 922 1115 
Dubai +971 4 372 4363 
Dusseldorf +49 211 890 0944 
Hong Kong +852 3796 3604 
London +44 0 20 7251 8024 
Santiago +56 22 915 7200 
Sao Paulo+55 11 2970 2150 
Seoul+82 2 6138 4366 
Shanghai +86 21 6032 1088 
Singapore +65 6429 0590 
Sydney +61 0 2 9581 9200 
Tokyo +81 3 3436 2100 
Vilnius +370 5 243 1577 
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